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Introduction to Sports and Entertainment Marketing
	Essential Understanding: 

1. Marketing has a significant impact on our lives and our economy

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007:

1. Explain marketing and its importance in a global economy
2. Describe marketing functions and related activities

3. Determine economic utilities created by business activities
4. Explain the concept of competition
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Explain the concept of marketing strategies
2. Explain the impact of globalization on domestic consumer behavior
3. Identify ways in which technology impacts business


	Essential Question:  How does focusing on the customer drive the key components of marketing?

	

	Learning Goals: Students will:

	Know the basic concepts of marketing

	Understand the marketing mix

	Define the six core standards of marketing

	Define sports marketing

	Understand the value of sports marketing to the economy

	Define entertainment

	Understand the impacts of advances in entertainment technology on entertainment marketing


	Suggested Strategies
	· Analyze and present the marketing mix for a local event such as the Durham Fair, UCONN football, a high school basketball game, a local movie theater

	Suggested Assessments
	· Introduce course Portfolios – Marketing Plan Project

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
·  Microsoft Office: Word, PowerPoint

	Content Vocabulary
	marketing, marketing mix, product, distribution, price, promotion, sports marketing, demographics, entertainment marketing, core standards of marketing

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


The Business of Sports and Entertainment

	Essential Understanding: 

1. Businesses take on a significant amount of risk in order to achieve profit

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Identify factors affecting a business’s profit
2. Determine factors affecting business risk
3. Determine economic utilities created by business activities
4. Analyze financial needs and goals to determine financial requirements
5. Analyze cost/profit relationships to guide business decision-making
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Explain the concept of market and market identification 
2. Define and describe the purpose of sales forecasts
3. Describe ethical considerations in channel management
4. Describe the role of business ethics in pricing
5. Explain the role of information systems
6. Identify ways in which technology impacts business


	Essential Question: What do businesses do to reduce risk while maintain profit goals? 

	

	Learning Goals: Students will:

	Define profit and explain the profit motive

	Understand types of economic utility

	Define ethics

	Understand the impacts of unethical behavior

	Know sources of funding and revenue for sports and entertainment businesses

	Know and describe four tools for financial analysis


	Suggested Strategies
	· Economic utility analysis worksheet
· Amusement Park Safety Assignment
· Report on Entrepreneurs

	Suggested Assessments
	· Economic Utility Paper/Presentation

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
·  Microsoft Office: Word, PowerPoint

	Content Vocabulary
	profit, profit motive, economics, economic utility, ethics, principles, return on investment, forecast, budget, balance sheet, income statement

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


Customer Focus

	Essential Understanding: 

1. Marketing focuses on knowing your current and future customers and fulfilling their wants and needs

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Explain marketing and its importance in a global economy
2. Explain the nature and scope of the marketing-information management function
3. Identify market segments
4. Select target market
5. Conduct market analysis
6. Evaluate customer experience
7. Explain the nature of marketing plans
8. Demonstrate a customer-service mindset
9. Explain the role of customer service in positioning/image
10. Develop strategies to position product/business
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Describe the purpose and components of marketing plans
2. Describe the nature of target marketing in marketing communications
3. Describe the role of consumer behavior in strategic marketing planning
4. Explain the relationship between market segmentation and consumer behavior
5. Define a target market and the factors impacting target market selection
6. Explain the SWOT analysis strategic planning method for marketing
7. Identify ways in which technology impacts business


	Essential Question:  How is focusing on the customer vital to successful marketing plans? 

	

	Learning Goals: Students will:

	Understand the central focus of the marketing concept

	Know the reasons for increased sports and entertainment options

	Understand the importance of understanding buyer behavior when making marketing decisions

	Know and describe means of collecting marketing information for use in decision making

	Define target market and market segment

	Understand how businesses use market segmentation

	Understand the importance of outstanding customer service

	Understand what it means to establish a service culture


	Suggested Strategies
	· Market Segmentation worksheet
· Analyze a marketing plan
· Calculate different breakeven scenarios

	Suggested Assessments
	· Design a Survey for Marketing Plan Project

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	marketing concept, breakeven point, opportunity cost, productivity, benefits derived, comparative advantage, emotional purchases, rational purchases, target market, market segment, market share, customer service, service culture

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


The Marketing Game Plan

	Essential Understandings: 

1. In a market economy, businesses must use differentiated marketing strategies in order to remain competitive 

2. Creating and managing a solid marketing plan is key to being successful in a competitive market environment 

3. Successful marketers adapt their products and product positions to the changes in the product life cycle

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Explain the concept of marketing strategies
2. Set marketing goals and objectives
3. Describe the need for marketing information
4. Develop marketing plan
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009
1. Determine initial feasibility of product idea
2. Describe process for adjusting ideas to create a functional
3. Explain the processes used for ongoing opportunity recognition
4. Describe factors used by marketers to position products/services
5. Describe the purpose and components of marketing plans
6. Define a target market and the factors impacting target market selection
7. Identify ways in which technology impacts business


	Essential Question: How are different marketing strategies and tactics created and leveraged to achieve successful marketing programs?

	

	Learning Goals: Students will:

	Know the difference between marketing tactics and strategies

	Understand the importance of planning to stay ahead of the competition

	Understand the importance of learning from customers

	Define sports marketing strategies

	Define entertainment marketing strategies

	Know how marketers determine direction and focus for a marketing plan

	Know and describe the components of a marketing plan

	Know and describe the stages of the product life cycle

	Understand how products are positioned in the marketplace


	Suggested Strategies
	· Analyze results of Marketing Plan Surveys

	Suggested Assessments
	· Create Customer Service Policies and Procedures
· Portfolio Assignment “The Competition”

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	tactic, strategies, marketing intelligence, trade shows, marketing plan, interpretation, applied research, touchpoints, mission statement, mass market, product portfolio, test marketing, product life cycle, positioning

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


Channels of Distribution

	Essential Understanding: 

1. Understanding and adapting to the changing methods and requirements of getting products to consumers will help to insure short and long term success of a product or service.

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Explain the nature and scope of distribution
2. Explain the nature of channels of distribution
3. Describe the use of technology in the distribution function
4. Explain legal considerations in distribution
5. Describe ethical considerations in distribution
6. Manage distribution activities to minimize costs and to determine distribution strategies
7. Coordinate distribution with other marketing activities
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Describe channels of distribution
2. Describe components of information management
3. Identify ways in which technology impacts business


	Essential Questions: How are different distribution strategies created and leveraged to achieve effective market penetration?  

How do new distribution strategies create new marketing opportunities and improve the customer experience?

	

	Learning Goals: Students will:

	Understand the importance of sports and entertainment distribution

	Know and describe channels for sports and entertainment

	Understand the distribution of movies

	Know the changing formats of music distribution

	Understand the convergence of sports and entertainment media

	Know the changes brought about by digitalizing music


	Suggested Strategies
	· Amateur Sports Webquests

	Suggested Assessments
	· Create distribution plan for Marketing Plan Portfolio project

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	free enterprise, venue, platforms, mass media, art-house movies, wide release, movie preview, docking stations, podcast, vertical integration, MP3

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


Pricing Strategies and Policies

	Essential Understandings: 

1. Consumers are highly price sensitive

2. Executing the proper pricing strategy for a product will help to maintain product acceptance and growth

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Determine economic utilities created by business activities
2. Explain the principles of supply and demand
3. Employ pricing strategies to determine prices
4. Explain factors affecting pricing decisions
5. Explain legal considerations for pricing
6. Develop a foundational knowledge of pricing to understand its role in marketing
7. Process marketing information to test hypotheses and/or to resolve issues
8. Describe techniques for processing marketing information
9. Assess global trends and opportunities
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Explain the pricing function
2. Describe the role of business ethics in pricing
3. Explain the use of technology in the pricing function
4. Explain factors affecting pricing decisions
5. Identify ways in which technology impacts business


	Essential Questions: How are prices for products and services determined?  How does a blend of different pricing strategies help to satisfy both consumers’ and marketers’ wants and needs? 

	

	Learning Goals: Students will:

	Understand the relationships among supply, demand, and price

	Know the government’s influence on pricing

	Know pricing strategies used by business to increase sales

	Know five steps for determining price

	Define the business cycle and understand its impact on sports and entertainment

	Understand the importance of monitoring consumer trends


	Suggested Strategies
	· Product Catalog analysis
· Visit local store and observe/photograph pricing strategies

	Suggested Assessments
	· Create Promotional Items to reflect a variety of appropriate pricing strategies and policies for Marketing Plan Portfolio project 

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	supply and demand, equilibrium, price discrimination, price fixing, scarcity, bait and switch, operating expenses, markup, skimming price strategy, penetration price strategy, price lines, loss-leader pricing, business cycle, inflation, shoulder periods

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


Promotional Strategies

	Essential Understanding: 

1. A balanced mix of appropriate promotional strategies will help to increase customer awareness of products and services

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Acquire a foundational knowledge of promotion to understand its nature and scope
2. Explain the role of promotion as a marketing function
3. Explain the types of promotion
4. Identify the elements of the promotional mix
5. Advertise to communicate promotional messages to targeted audiences
6. Explain the types of advertising media
7. Explain components of advertisements
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Explain direct marketing channels 
2. Identify and define media types
3. Describe and compare communications channels used in sales promotion and public-relations activities
4. Identify types of public-relations activities
5. Describe word-of-mouth channels used to communicate with targeted audiences
6. Explain characteristics of online advertisements
7. Explain the process for determining advertising reach of media
8. Identify ways in which technology impacts business


	Essential Question: How do marketers arrive at a balanced mix of appropriate promotional strategies?

	

	Learning Goals: Students will:

	Know the goals of promotion

	Know and define four elements of promotion

	Know and describe the steps involved in developing effective advertising

	Understand the use of product placement

	Define publicity and explain its role in creating a positive public image

	Know and describe various types of sales promotions


	Suggested Strategies
	· Collect and demonstrate a variety of promotional products
· Design a promotional product for Marketing Plan Portfolio project

	Suggested Assessments
	· Product Placement assignment for Marketing Plan Portfolio project

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters
· Video clips containing planned product placement scenes

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	advertising, publicity, personal selling, product placement, sales promotions, tagline, reach, frequency, media strategy, wear out, goodwill, grass-roots effort, public relations, publicist, viral campaign

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


Promotion Planning

	Essential Understanding: 

1. A successful promotional plan is constantly monitored, analyzed and modified to increase effectiveness 

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Manage promotional activities to maximize return on promotional efforts
2. Explain the nature of a promotional plan
3. Coordinate activities in the promotional mix
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Explain direct marketing channels
2. Identify types of public-relations activities
3. Describe word-of-mouth channels used to communicate with targeted audiences
4. Explain characteristics of online advertisements
5. Describe mobile advertising strategies
6. Explain the process for determining advertising reach of media
7. Identify ways in which technology impacts business


	Essential Question:  Why must promotional activities be carefully planned, monitored and modified? 

	

	Learning Goals: Students will:

	Know the steps in developing a promotional plan

	Understand recent promotional trends and ways to stay current with trends

	Understand the benefits of sponsorship to the sponsor

	Define endorsements and understand their restrictions

	Understand the promotional value of involvement in seasonal themed events

	Understand the promotional value of entertainment awards


	Suggested Strategies
	· Attend a trade show or product demonstration
· Plan a promotional event with another classmate’s product 

	Suggested Assessments
	· Video and worksheet “Shaquille O’Neal: Larger Than Life”
· Endorsement and Sponsorship assignment for Marketing Plan Portfolio project

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	promotional plan, promotional mix, advergame, quantitative measurement, qualitative measurement, social network, sponsorship, sponsor, Federal Trade Commission, endorsement, themed events, event coordinator, exhibit manager

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


The Selling Process
	Essential Understanding: 

1. The effectiveness of a successful marketing plan is ultimately determined by the effectiveness of product sales

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Explain the nature and scope of the selling function
2. Explain key factors in building a clientele
3. Explain company selling policies
4. Explain business ethics in selling
5. Describe the nature of selling regulations
6. Explain the role of customer service as a component of selling relationships
7. Analyze product information to identify product features and benefits
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education, 2009

1. Explain the relationship between market segmentation and consumer behavior 

2. Describe the role of consumer behavior in strategic marketing planning
3. Identify ways in which technology impacts business


	Essential Question:  How does an effectively planned and executed sales program increase customer satisfaction?  Why is an effective selling process key to maintaining satisfying customer relationships? 

	

	Learning Goals: Students will:

	Know the steps involved in the sales process

	Understand the management skills and knowledge necessary for successful sales-people

	Know the difference between ticket brokers and ticket scalpers

	Understand the ticket economy and strategies for getting highly sought tickets

	Know sales strategies for attracting groups to sports and entertainment venues

	Understand how corporations use sports and entertainment to motivate employees and impress clients


	Suggested Strategies
	· Classroom Auction/Market Exercise – have students trade items valued at $1.00

	Suggested Assessments
	· Create sales pitch script for Marketing Plan Portfolio project

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	pre-approach, suggestion selling, cold calling, leads, customer management, ticket brokers, ticket scalpers, group packages, luxury boxes, club seats

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


Marketing Career Awareness

	Essential Understanding: 

1. Careers in marketing depend upon the creativity, initiative, education and demonstrated competencies in business and other fields in applied arts

	National Standards for Business Education, National Business Education Association, Reston, VA, 2007

1. Participate in career-planning to enhance job-success potential
2. Assess personal interests and skills needed for success in business
3. Identify tentative occupational interest
4. Explain employment opportunities in business
5. Identify sources of career information
6. Utilize career-advancement activities to enhance professional development
7. Describe techniques for obtaining work experience (e.g., volunteer activities, internships)
8. Identify skills needed to enhance career progression
9. Utilize resources that can contribute to professional development (e.g., trade journals/periodicals, professional/trade associations, classes/seminars, trade shows, and mentors)
10. Use networking techniques for professional growth
State Content Standards: Connecticut Career & Technical Education Performance Standards and Competencies, State Department of Education

1. Identify ways in which technology impacts business


	Essential Question:  What skills and talents are essential to pursue a career in marketing? 

	

	Learning Goals: Students will:

	Know the wide range of careers available in sports and entertainment marketing

	Understand the skills needed and ways to prepare for a career in sports and entertainment marketing  

	Know and describe three national student professional organizations  

	Understand the benefits of involvement in student professional organizations

	Understand the need for continuous professional development

	Identify examples of professional development opportunities


	Suggested Strategies
	· Guest speaker from the sports or entertainment marketing industries

	Suggested Assessments
	· Sports and Entertainment Employment Webquest 

	Suggested Resources
	· Textbook:  Kaser & Oelkers, Sports and Entertainment Marketing, Thomson/Southwestern, 2005, 2008, ISBN-13: 978-0-538-44519-X
· Virtual Business-Sports. Knowledge Matters

	Suggested Tech Integration
	· Virtual Business-Sports. Knowledge Matters
· Microsoft Office: Word, PowerPoint

	Content Vocabulary
	Occupational Outlook Handbook, public relations specialist, marketing manager, jargon, DECA, FBLA, BPA, professional development, mentor

	Lifelong Learning/21st Century Skills
	· Students will practice productive habits of mind
· Students must be able to collaborate and co-operate effectively.
· Students will demonstrate the ability to read critically for a variety of purposes
· Our Core Ethical Values of courage, kindness, respect, honest and responsibility will be practiced by each student every day
· Students will demonstrate the ability to produce quality work
· Students will demonstrate the ability to access and process information responsibly, legally and ethically across content areas and from a variety of sources and technologies.
· Students will demonstrate the ability to communicate effectively both orally and in writing.


1

